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FOREWORD

High Representative of the European Union for Foreign Affairs and Security Policy

There is one challenge that is equally perceived on both shores of the Mediterranean — in Europe, in the Middle East
and in North Africa. Too many of our young people feel that their voice is not heard, and they cannot make a real
difference in their countries’ public lives. Governments and institutions are too often perceived as remote, sometimes
inaccessible. Youth unemployment is too high in most of our countries. The lack of opportunities has fostered different
kinds of protest, but it has also fostered a growing sense of disillusion and despair.

The new edition of the Anna Lindh Foundation’s Intercultural Trends Report shows that a large majority of people in our
region — from North to South, from East to West — understand the need for greater participation of our young people in
public life. They ask for better opportunities for our youth: opportunities to get the education they need to find a good
job; opportunities to express their potential; opportunities to impact on the public debate and on policy making.

This research confirms the direction of the work we have done so far together with the Anna Lindh Foundation —
investing particularly in education and intercultural learning, and promoting youth-led dialogues and virtual exchanges.

Since the beginning of our common work, one of our main goals has been to create new channels for young people to
engage in public life and policy making. This is the idea that, almost two years ago, led us to establishing, together with
the Anna Lindh Foundation and the European Youth Forum, “Young Mediterranean Voices plus”, an initiative for young
people from both shores of the Mediterranean to engage with European policy-makers.

Since then, we have created similar initiatives with young people from all parts of Europe, from Asia, from the Sahel and
from the whole of Africa. | had the chance to meet some amazing young people — working in civil society organisations,
with the leading degrees and academic background, with great talent and entrepreneurial spirit. They have so much to
bring into the decision making process.

Listening to their voice and their proposals is not a favour we are doing them. It is a favour we are doing our societies.
If we want our policies to deliver, our societies to grow and be resilient, we need our young people’s engagement and
advice.

This Report shows there is a strong case for scaling-up these kind of initiatives — involving a much greater number
of young people from different countries and different backgrounds, but also a greater number of governments and
organisations.

And experience tells me that there is a strong demand coming from youth all across our region. True, there is growing
frustration and even resentment among young people. But | also see incredible energy and passion: a desire to commit,
to do something good for themselves and for their communities. Answering to this call is an opportunity we cannot miss,
and a test we cannot fail.
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FOREWORD

Secretary General of the League of Arab States

| would like to congratulate the Anna Lindh Foundation on the publication of this very significant Report on Intercultural
Trends in the Euro-Mediterranean Region. The Report, based on the results of an expansive survey of public opinion
in 13 countries, represents, in this third edition, a comprehensive compendium of intercultural trends and social
developments across Europe and the Southern and Eastern Mediterranean region.

The analytical research contained in the Report, which was commissioned by the Anna Lindh Foundation and conducted
by Ipsos, examines a number of important dimensions of cross-cultural encounters and methods of interaction across
the Euro-Mediterranean region, including in the four Arab countries where the research was carried out, namely Algeria,
Jordan, Palestine, and Tunisia.

The results of the survey highlight the perception, priorities and aspirations of a wide segment of the populations from
both sides of the Mediterranean, including vis-a-vis key issues such as shared values, cultural identity, migration, media
reporting, cross-cultural dialogue, and cultural and religious diversity.

The Report also contains important data reflecting the level of tolerance exhibited by respondents towards people
from different cultural backgrounds, which remains highly positive when addressing issues such as affording people
from other cultural and religious backgrounds equal rights and opportunities, and accepting that cultural and religious
diversity was important for the prosperity of their societies.

It also underscores the importance of education and youth programmes in preventing and addressing conflicts and
radicalization in the Euro-Mediterranean Region, which undoubtedly remain pressing challenges for governments on
both sides of the Mediterranean.

And perhaps most important of all, the Report illustrates that a majority of those surveyed continue to believe in the
importance of reinforcing cooperation among both country groups and that there are mutual benefits that can be
accrued across the Mediterranean, especially in the fields of new opportunities, education, training, entrepreneurship,
innovation and youth employment.

The Anna Lindh Report, and its key findings, will undoubtedly serve as an important reference for politicians, decision
makers and scholars alike. The League of Arab States remains for its part fully committed to further advancing its
multi-dimensional partnership with the European Union, its institutions and member states, and | am confident that
this Report and its important findings will continue to afford us with invaluable analytical analyses that will enable us to
pursue our common goals.
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FOREWORD

President of the 72nd United Nations General Assembly
and Chair of the OSCE Mediterranean Contact Group

| sincerely welcome the Anna Lindh Intercultural Trends Report, as it presents the results of the extensive field work and
research of the Foundation, tested in the laboratory of the Mediterranean region.

Historically, the Mediterranean has was always been the region with best case scenarios as well as worst case
scenarios. Virtually all possible methods of dominance have been tested here. And it is fair to say they all failed in the
long-term. In 2018, | am confident to say that the only successful modus operandi in this region is cooperation. In past
centuries or even millennia, wars have not led to sustainable solutions. We can only prosper when we respect each
other over the Mediterranean Sea and cooperate. For that, we need to utilize multilateral platforms, and especially the
United Nations.

But to develop our dialogue and move it forward, we need facts. We need to know the situation on the ground.
Which is exactly what this Report is bringing. An evidence-base, so needed for our understanding and policy-making.
While compiling and tabulating data from the Report opinion polling, the Report begs vital questions about States,
multilateralism, inter-governmentalism and governance. The socio-cultural trends exposed have global relevance for
developing policies and strategies in domains from security and conflict prevention to migration and social cohesion.

The Report findings are forward looking and offer an encouraging green light for the new policies of the United Nations
on Youth and Conflict Prevention. | especially welcome the contributions of the Report to these agendas, as the Conflict
Prevention and Youth Dialogue were the priorities of the 72nd UN General Assembly.

There is a growing call from young people around the world to be included, to transform their voice to agency and
leadership. And their voices are heard at the United Nations. In December 2015, the Security Council unanimously
adopted Resolution 2250 on Youth, Peace and Security, the first resolution fully dedicated to the important and positive
role young women and men play in the maintenance and promotion of international peace and security.

It is timely that the Report survey has been carried out in parallel to the Foundation’s work with the UN on the first global
study on Youth, Peace and Security mandated by this Resolution, and that the Report provides further evidence-base
to the UN’s new long-term action plan for investment in youth-led initiatives.

This Report represents an immensely valuable contribution to our strides to give voice to all, to open doors and address
globally the violence of exclusion. It provides us with further evidence-base, useful reflections and long-term strategy
for investment in youth-led dialogue and conflict prevention. And it very suitably focused on the Mediterranean - home
to many young populations.

I highly welcome the dedicated work of all who contributed to this Report and wish that its findings inform our work on
youth leadership going forward.
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OVERVIEW




Elisabeth GUIGOU - President of the Anna Lindh Foundation
Nabil AL SHARIF - Executive Director of the Foundation

We are facing a historical era of growing mistrust
and polarisation across and within our societies.
Many of the old certainties concerning governance
and the respective roles of states, intergovernmental
organisations and civil society have been eroded and
undermined by unrest and the violence of exclusion
in our communities. Increased hate speech in certain
media and the multiplication of electoral shifts towards
populist parties testify to this disaffection.

The chains of trust between people, particularly young
people, and traditional institutions and governments have
been loosened. In efforts to regain that trust we cannot
afford to lose a generation. The problem is not whether we
leave our young people behind but rather if they leave us
behind. Youth voice remains the missing link in that chain.

“There is strong support among
the people of the region for a bottom-up,
youth-led cross-cultural dialogue,
a move away from top-down visions
and supply driven initiatives to
more demand driven ones”

How should we respond to this sense of drift and
disillusion among the young women and men of our
region? By inclusion, by investmentin their voice, agency
and leadership, by giving them a sense of ownership in
policies that affect their lives and livelihoods.

The new edition of the Anna Lindh Foundation’s
Intercultural Trends Report provides ample data to
support the above, as well as an evidence-base for the
required new thinking on how regional cooperation and
global relations are constructed. There is strong support
for a bottom-up, youth led cross-cultural dialogue, a
move away from supply driven initiatives to more
demand driven ones.
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The Report’s findings offer further validation to the new
programming and strategy co-created with our Member
States, Advisory Council and Civil Society Networks.
They include: investment in education and intercultural
learning; promotion of youth-led dialogue and virtual
exchange; working with cities and associated global
partnerships to develop circles of trust; and the
establishment of a first media platform on cross-cultural
trends.

In its 15-year life the Foundation has weathered many
storms, reinvented itself, expanded its networks and
sectors of interest. This it has done while always
maintaining the principles and values that underpinned
the ethos of its establishment by the European
Commission President Romano Prodi. The maturation
process sees the Foundation now coming of age as our
shared central institution and reference for youth and
intercultural dialogue.

Through our work in the field we have tried and tested
practices across the Mediterranean that are today
receiving increasing global recognition: our youth-led
dialogue programming developed in Maghreb/Mashraq
and now spreading across countries in the EU, have
also led to pioneering exercises in the Sahel, Western
and Southern Africa; our intercultural and public opinion
polling, based on methodologies developed with
leading social research organisations, is contributing
to international policy making with the United Nations
and World Bank; and our deepening partnership with
Member States on Agenda 2030 is contributing to a
holistic approach in the use of resources, instruments
and partners in transformation policies.

The Intercultural Trends Report, a decade on from its
creation, reflects this perspective of reaffirming the
Mediterranean and its Millennial generation to the
centre of the international agenda, replicating globally
transformative methodologies tested in the laboratory
of one of the world’s most challenging and evolving
regions. The Report also provides the strategy and
blueprint for a paradigm shift from investing in hard
security based on risk to investing in civil society and
youth-led dialogue based on resilience.



Eleonora INSALACO - Head of Intercultural Research

The 2018 edition of the Intercultural Trends Report
carried out by Ipsos for the Anna Lindh Foundation (ALF)
comes at a very opportune time both for the ALF and
the region. For the Foundation it provides concrete and
evidence based elements on which their programmes and
activities for the next phase will be based as they reflect
the expectations of large segments of the societies of the
region. More broadly, it arrives at a time when several
countries and institutions, as well as governments, are
trying to find the best solutions to a variety of challenges
facing their countries and populations.

This edition provides important data that have been
complemented with a large number of studies and
comments from experts from countries around the region
in an attempt to give a meaning to the results we show and
an immediate understanding of the figures presented in
the Report. Nevertheless, the richness of the data allows
for multiple interpretations and continuous analysis and
debate.

Five of these analyses make us dive into the data
gathered in countries that have been polled twice since
2009. Taynja Abdel Baghy, exploring French respondents’
attitudes to diversity, discovers a population who believes
in the meaning of the vivre ensemble, the importance of
tolerance and meritocracy, and looks at their youth as
the resource for the future as well as to the potential of
regional cooperation.

From Khalid Chaouki’s analysis of Italians’ response to
the increased migratory wave, it appears a Mediterranean
strongly associated to the value of hospitality and
solidarity. This trend is counterbalanced by a perception
of increased instability and turmoil which requires a
coordinated approach by the international community.

Mustapha Tabba and Nedal Masri present us Jordan as
a country that has welcomed more and more refugees
and displaced people from neighbouring countries in
the past few years, exposing the local population to the
cultures and norms of the new residents. The Survey
results show the strong belief in diversity as a source
of social prosperity but they also show the concerns of
Jordanians in a society where young people find it more
challenging to find job opportunities.

and Programming at the Anna Lindh Foundation

Konrad Pedziwiatr conveys the image of a Polish society
which is more satisfied with the opportunities offered by
the country and register a much lower rate of people who
would be ready to move to other European countries
compared to 2012. His analysis also finds a society with
little exposure to people from Southern and Eastern
Mediterranean (SEM) countries and with relatively
lower levels of tolerance compared to other European
countries.

Among the surveyed populations, Dalenda Largueche
highlights that Tunisians are the least inclined to leave
their country to start a life elsewhere. A population that,
despite the decline in opportunities for intercultural
interactions mainly due to the drop in tourism, shows a
high propensity to the acceptance of diversity and of the
respect for other cultures to their children while nurturing
traditional values of religiosity.

Through the other thematic articles in the Report, experts
from 15 different countries of the region contribute to the
identification of priority areas of work for the promotion of
intercultural dialogue, and for the Anna Lindh Foundation,
by contextualising the reactions of respondents to the
Intercultural Trends Survey.

We receive a clear picture of the main value trends
within and among societies and the authors help us
identify similarities and differences which go beyond
the traditional North-South, East-West dichotomies.
Mohamed Tozy shows us the shared positive vision
that ‘Mediterraneans’ have of the space they belong
to: a space of hospitality, specific lifestyle and food and
common cultural heritage, and not nearly defined as a
space characterised by conflict and insecurity as in 2010.
He also presents an analysis of priority values in the
upbringing of children and how countries as close and
as diverse as Palestine, Austria, Israel and Finland can
be, as an example, quite close in their appreciation of
independence and curiosity.

Through Inés Safi’'s lenses we understand people’s
perception on women’s expected role in society and
how Europeans and SEM respondents’ views are quite
aligned in relation to an increased role of women in the
economic sphere, and different when looking at the quite
higher percentage of SEM respondents wishing for a
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bigger role of women in the social and cultural sphere.
Conversely a higher percentage of SEM respondents
wish to see a reduced role for women in the political
sphere. Safi invites to offer women the possibility to
freely choose their path of development beyond fixed
schemes of empowerment.

The analysis of Shana Cohen allows us to go beyond
preconceived ideas on the impact of people’s religiosity
to their attitudes towards people of other faiths and
cultures, explaining the minimal differences that exist
among religious and non-religious people, especially
in Europe. She refers to a desire for a more coherent
narrative of public responsibility in a diverse society
and in public policies that encourage citizens across
faiths and beliefs to interact in the spheres of education,
workplace and neighbourhood.

The authors identify clear priority areas of intervention for
dialogueonthebasisofpeople’s opinions and suggestions.
Nayla Tabbara, by analysing the different value sets of
societies on the two shores of the Mediterranean and
their perception of diversity, underlines the importance
of investing in intercultural education. Tabbara sees the
need to base this education on the universality of human
rights principles and their related values as a priority;
to rethink intercultural education at the time of refugee
crisis; to promote inclusive citizenship as a model and to
promote collaboration between educational and religious
education policy makers.

Acknowledging the pressures radicalisation imposes on
multi-cultural societies and the relevance of engaging
people into an anti-radicalisation strategy, Alpaslan
Ozerdem analyses people’s perceptions of the efficiency
of dialogue measures to deal with such threats. The author
concludes that although there is a general agreement
on the efficiency of the measures suggested by the
Survey, there is a need to tailor-make these measures
to fit the specific realities, conditions and perceptions of
communities directly affected by radicalisation.

On the same topic, Abdelrahman Aldaqqa emphasises
the importance of investing in the development and
empowerment of young people as the group considered
to be the most susceptible to becoming attracted to
extremism. Education is a key factor of change and
Aldagga underlines that it is young people themselves,
and at a higher degree those from SEM, who recognise
the efficacy of education and youth programmes to
prevent and tackle radicalisation. Young people also
consider that Euro-Mediterranean cooperation can
contribute to supporting such measures.

Nabil Fahmi and Emilia Valsta try to assess the complex
reasons that might lead to transformation from ideological
polarisation to radicalisation or violent extremism.
Pivoting upon the findings of the Anna Lindh/Ipsos
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Survey the authors argue that interventions are needed
in the areas of media literacy, education and youth-led
dialogue to enhance critical and creative thinking, the
ability to challenge stereotypes and extremist narratives
and to facilitate intercultural interactions.

On the topic of mobility in the region two authors offer
two different perspectives. Ayman Zohry underlines
that migration issues have become central to the public
discourse, and large proportions of respondents regard
the Mediterranean region as being strongly characterised
by migration issues. On the basis of the Survey, he also
rectifies the misconception that a large number of SEM
citizens would be ready to migrate and highlights that
cross-cultural encounters have a stronger positive impact
on the views of SEM people even if their exposure is
lower than Europeans.

Bernard Abrignani focuses on the importance of
exchanges, especially among young people, for
mutual and intercultural understanding, language
development, establishment of long-lasting relations and
the development of active participation skills. Abrignani
discusses how the ALF/Ipsos Survey respondents
think of cultural differences and stereotypes as barriers
towards cross-cultural encounters and how they believe
in dialogue programmes focusing on youth as an efficient
way to live better in a multi-cultural society.

Teresa Bean and Alexandra Buchler shed light on the
importance of the cultural sphere for the promotion of
intercultural dialogue. Buchler, analysing the trends of
the mutual interest across the region, the patterns of
intercultural encounters and the mounting centrality of
digital media in the cultural realm, highlights the need
to invest in the translation of cultural works, the need
to diversify translation policies in the region and putting
youth and new media to the centre of the process.
She emphasises the need to devise new tools and
narratives that can elicit empathy and provide a better
understanding of the question of co-existence. Bean
illustrates how creative social enterprise can ‘provide
innovative solutions to social issues’ and ‘an effective
pathway to promote intercultural dialogue, shared
values and cultural awareness’. Indeed, the Survey data
shows that the majority of citizens in the region are in
general agreement that cultural and religious diversity
is important for the prosperity of society and that
multi-cultural events, cultural and artistic initiatives are
effective in dealing with radicalisation and a vehicle for
the promotion of intercultural awareness.

Media is recognised as another important factor in cross-
cultural relations as highlighted by Rima Marrouch and
Paul Gillespie. Gillespie explains that the media attention,
especially in Europe, on dramatic events related to
refugees and migrants in addition to terrorist atrocities
contributes to attitudes of closure. He pledges for the



creation of a Media Observatory mechanism which can
involve practicing journalists, editors and publishers in
discussing issues of intercultural relations together with
analysts and civil society representatives. Marrouch
spots the importance of cultural and lifestyle stories as
mediator between the two shores of the Mediterranean.
However, tracking the impact of the stories led the author
to argue that media might not always play a positive role,
and hence, despite the survival of TV as a dominant
source of information on both shores, social media is
gaining wider roles in shaping perceptions, especially
among the youth.

Finally, Aliki Moschi-Gauguet and Ricard Zapata offer
us a model for the current and future intercultural cities
as real laboratories for dialogue in the region. Moschis-
Gauguet argues that with the increased number
of migrants and refugees exposed to cultural and
religious diversity, if correctly managed, could be seen
as a competitive advantage for Euro-Mediterranean
cities. To encourage cities in their intercultural policies
she advocates for the establishment of the Euro-
Mediterranean Capital of Dialogue Award. Zapata
explains the theoretical framework of the Intercultural
paradigm which views diversity as an advantage and
a resource and is characterised by its efficacy at the
city-level, its pragmatism and promotion of face to face
relations. Through an analysis of the Survey results
Zapata shows the positive correlation between the way
and place in which people interact with the other, the
importance they place on the values of socialisation and
their propensity to positively change their views about
the other and appreciate diversity.

The data and evidence of the Intercultural Trends
survey has been central to the Anna Lindh Foundation’s
newly established long-term programming adopted
by its 42-country Board of Governors, that aims at
strengthening the Foundation as the reference point
for the promotion of intercultural dialogue in the Euro-
Mediterranean region by working through partnerships in
the priority areas identified. At the heart of this expanding
programming is the strategic and operational focus to put
citizens, young voices and the region’s civil societies in
the driving seat of the next generation of Mediterranean
dialogue. In this perspecive, the Anna Lindh Report
provides a blueprint for collective action.
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Inside the Anna Lindh/Ipsos Survey

Femke DE KEULENAER - Research Director at Ipsos’ International Social Research Institute
Sofie PAUWELS - Senior Research Executive within Ipsos’ Social Research Institute (Brussels office)

The Intercultural Trends Report of the Anna Lindh
Foundation, established in 2010, represents a landmark
study in cross-cultural trends and social change across
Europe and the southern and eastern Mediterranean
region. The Report, entering its third edition in 2018, is
based on a unique public opinion survey carried out with
citizens across the Mediterranean as an instrument for
measuring trends in cultural relations and triggering action
for change at the policy level of regional cooperation.

The Intercultural Trends Survey, commissioned by the Anna
Lindh Foundation and carried out by Ipsos, was conducted
in eight European countries (Austria, Croatia, Finland,
France, Italy, Poland, Portugal and the Netherlands) and
five Southern and Eastern Mediterranean (SEM) countries/
territories (Algeria, Israel, Jordan, Palestine and Tunisia);
the target population consisted of all individuals aged 15
or older and resident in the country/territory. Fieldwork took
place between 19 September 2016 and 8 November 2016
and during that period 1,000 interviews were completed in
each of the countries/territories covered. In most countries
a CATI (Computer Assisted Telephone Interviewing)
methodology was implemented. In Israel and Palestine, on
the other hand, face-to-face interviewing was applied.

This initial analytical report summarises some important
findings observed in the survey. The results of the survey
are analysed at overall level for both country groups —

European countries and countries of the SEM, and at
country level. For some questions, differences between
responses based on socio-demographic characteristics
are also analysed. All findings presented in this report are
based on weighted data. A post-stratification weight was
calculated that corrects for imbalances in the samples with
respect to gender, age and activity status.

Characteristics of the Mediterranean region

At the start of the interview, respondents were presented
with several associations that people may have when
thinking about the Mediterranean region. The largest
share of respondents in the European countries surveyed
(61%) thought that the region was strongly characterised
by a Mediterranean way of life and food. As in previous
waves, respondents in SEM countries were more likely
to associate the region with hospitality, followed by a
common cultural heritage and history (65% and 59% of
‘strongly characterise’ responses respectively).

Although respondents from both country groups tended
to choose positive associations over negative ones, the
exception was the association with ‘migration issues’. Inthe
European countries, a minority of respondents answered
that the Mediterranean region was strongly characterised
by a resistance to change, as a source of conflict, or by
issues of instability and insecurity (between 22% and

Chart 1.1
Characteristics of the Mediterranean region

European countries

Mediterranean way 61
of life and food

Hospitality 47
Migration issues a4

Common cultural
heritage and history

Instability and 26 45
insecurity
Source of conflict 25 4
Resistance to change 22 45

Survey question: Different people have different thoughts about what the Mediterranean region represents. | will read out a set of ideas and images; please tell
me if you think these characterise the Mediterranean region strongly, somewhat or not at all. Base: all respondents (%), by region.

SEM countries

Il strongly characterise
[ Somewhat characterise
Not characterise at all

DK/REF
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26% of ‘strongly characterise’ responses); however, when
asked whether the Mediterranean region was strongly
characterised by migration issues, 44% answered
affirmative. Negative associations were somewhat more
common in SEM countries than in European countries
(between 36% and 39% of ‘strongly characterise’
responses for ‘resistance to change’, ‘source of conflict’,
and ‘instability and insecurity’), and 60% of respondents
in SEM countries answered that the region was strongly
characterised by migration issues (chart 1.1).

Chart 1.2 shows that there is a large variation across
countries in the proportion of respondents who answered
that the Mediterranean region was strongly characterised
by migration issues. In two SEM countries and one
European country, a majority of respondents shared
the view that the Mediterranean region was strongly

Tunisia

Algeria

SEM

Italy

Portugal

Poland

Europe

Netherlands

Austria

Jordan

Finland

Palestine

Israel

Croatia

w

w
(=} W W W
a ~ -~ -~ IS
IIIIIIIIIHHHHHI
~
(=]

France

Somewhat
characterise

I strongly
characterise

Not characterise DK/REF
atall

Survey question: Different people have different thoughts about what the
Mediterranean region represents. | will read out a set of ideas and images;
please tell me if you think these characterise the Mediterranean region
strongly, somewhat or not at all.

Base: all respondents (%), by country (©Anna Lindh/Ipsos 2016).

characterised by migration issues: Tunisia (70%), Algeria
(66%) and ltaly (59%). Although Jordan hosts a large
number of refugees, respondents in the country were
less likely to strongly associate the Mediterranean region
with migration issues; the results for Jordan were very
similar to those of some of the European countries, such
as Austria and the Netherlands. Respondents in France
were overall the least likely to think about migration issues
as strongly characterising the Mediterranean region.

The media in Europe frequently report on the migration
and refugee crisis, and this may have influenced the
associations that respondents make when thinking about
the Mediterranean region. In the survey, respondents
were asked whether they had seen or heard anything in
the media that had influenced their views about people
in SEM countries. Among European respondents who
had seen or heard something in the media about SEM
countries, 47% said the Mediterranean region was
strongly characterised by migration issues. However,
among respondents who had not been exposed to media
coverage about the SEM region, just 33% shared the view
that the Mediterranean region was strongly characterised
by migration issues.

In order to find out more about the attractiveness of Europe
and the SEM countries as places to live, respondents were
asked which country in the world they would choose to
start a new life. Two-thirds of respondents in the European
countries surveyed said they would stay in Europe if they
had a free choice (among these respondents, a majority
answered they would simply start a new life in their own
country). However, in the SEM countries included in this
study, many more respondents than in the European
countries replied that, if given a choice, they would start a
new life in their current country of residence (60% in SEM
countries vs. 36% in European countries).

Looking at the individual country results, it can be seen
that respondents in the Netherlands were overall the least
likely to respond that they would start a new life in the
Netherlands (12% would start again in the Netherlands,
compared to 43% who would prefer to start a new life in
another European country, 15% in North America and 15%
in Australia or Oceania). Palestine was also found at the
bottom of the country ranking with only 24% of respondents
who would stay in Palestine if given a choice (roughly equal
shares of respondents in Palestine would prefer to start a
new life in another SEM country — 16%, in a Gulf country
— 17%, or in Europe — 21%). In Algeria and Israel, on the
other hand, close to two-thirds of respondents indicated that
their country of residence would be their preferred place to
start a new life (65% and 66% respectively). A somewhat
lower, but still relatively high proportion was also observed
in Tunisia (59%) (chart 1.3).
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Chart 1.3
Country of residence as preferred place
to start a new life
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Survey question: If you could start a new life, in which country of the world
would you start it? Base: all respondents (% ‘country of residence’), by country
(©Anna Lindh/Ipsos 2016).

In both country groups, young people were less likely to state
that they would start a new life in their country of residence.
In the European countries, this response was selected by
40% of respondents aged 30 or higher, compared to 17%
of under 30 year-olds. In the SEM countries, this difference
was 65% vs. 50% (see Chart 1.4).

Chart 1.4

Focussing solely on respondents in SEM countries who
replied they would prefer to start a new life in a country
other than their country of residence (see the bottom chart
of Chart 1.4), it can be seen that respondents under 30
years-of-age were more oriented towards Europe than
respondents aged 30 or higher (44% vs. 36%). Compared
to young people, over 29 year-olds more frequently
selected another SEM country (22% vs. 17% for under 30
year-olds) or a Gulf country (18% vs. 12%).

Cross-cultural media reporting:
Interest in news and information

Similar proportions of respondents in European and
SEM countries surveyed indicated being very interested
in news and information about the other countries’
cultural life and lifestyle, political situation and economic
conditions. For example, roughly 3 in 10 respondents
in both country groups answered that they were very
interested in news and information about cultural life and
lifestyle in the other country group. Looking at the overall
level of interest (i.e. summing ‘very’ and ‘somewhat
interested’ responses), however, a clear difference
emerges between the European and SEM countries. In
the European countries, respondents were more likely
to respond being ‘somewhat interested’ in news and
information, while fewer respondents replied not being
interested. For example, 28% of respondents in the
European countries said they were very interested in
news and information about the political situation in SEM
countries, and 45% reported being somewhat interested,
compared to 26% who were not interested. In the SEM
countries, on the other hand, 41% of respondents
reported not being interested in news and information
about the political situation in Europe (chart 1.5).

Although a majority of respondents in both country
groups were at least somewhat interested in news and
information about the other countries’ cultural life and
lifestyle, political situation and economic conditions, the
level of interest in news and information about religious
beliefs and practices tended to be lower.

Preferred countries to start a new life for respondents in SEM countries

Starting a new life in one’s own Country of [0
country (base: all respondents) residence

Starting a new life in another
country

(base: only respondents who
would start a new life in another
country)

Europe [

SEM countries ¥/

North America

Gulf countries WV

15-29 year-olds

Survey question: If you could start a new life, in which country of the world would you start it? Base: all respondents (top chart) and respondents who would start a
new life in another country (bottom chart), SEM countries (%), by age group (©Anna Lindh/Ipsos 2016).

30+ year-olds
65

22

3

_\ I
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Chart 1.5

Interest in news and information from SEM/European countries

European countries
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(%), by region (©Anna Lindh/Ipsos 2016).

Survey question: Thinking about the countries bordering the southern and eastern shore of the Mediterranean Sea (asked in European countries)/European
countries (asked in SEM countries), how much interest would you say you personally have in news and information about their [TOPICS A-E]? Base: all respondents
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Some of the highest levels of interest in news and
information were observed among European respondents
with friends or relatives in SEM countries. By way of
example, 34% of respondents in Europe who indicated
having friends or relatives in a country of the SEM were
also very interested in news and information about the
political situation in SEM countries. Among respondents
without friends or relatives in SEM countries, just 25%
reported being very interested in news and information
about this topic.

In the European countries, respondents were the least
likely to report being interested in news and information
about sports activities in the countries of the SEM,;
for this item, a slim majority (53%) selected the ‘not
interested’ response. In the SEM countries, on the other
hand, the proportion expressing an interest in news and
information about sports activities in Europe (32% ‘very
interested’ and 29% ‘somewhat interested’ responses) is
similar to the proportions observed for some of the other

topics, such as cultural life and lifestyle, political situation
and economic conditions.

Most trusted media sources for news and
information about the other country group

In both country groups, television was the most used
and most trusted source for information about the other
country group. In the European countries, television
(mentioned by 45%) was followed by print media (40%)
and films/documentaries (32%). In the SEM countries,
television was selected by 58% of respondents, while
all other sources were listed by considerably smaller
proportions of respondents, such as 32% for online
media and 27% for social media. (Chart 1.6)

Although print media was an important information source
for respondents in Europe, this source was selected by just
15% of respondents in SEM countries. Social media, on
the other hand, were an important and trusted source for
information about European countries for respondents in

Chart 1.6

Most trusted media sources for information about SEM/European countries

European countries
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Survey question: Which of the following sources do you trust most for information about countries bordering the southern and eastern shore of the Mediterranean Sea
(asked in European countries)/European countries (asked in SEM countries)? Base: all respondents (%), by region (©Anna Lindh/Ipsos 2016).
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Survey question: Which of the following sources do you trust most for information about countries bordering the southern and eastern shore of the Mediterranean Sea
(asked in European countries)/European countries (asked in SEM countries)? Base: all respondents (%), by age group and region (©Anna Lindh/Ipsos 2016).
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SEM countries, while they were less frequently mentioned
by respondents in European countries as a source of
information about SEM countries. In the SEM countries,
respondents in Jordan were the most likely to rely on social
media (mentioned by 46% of respondents as one of the
most trusted information sources), followed by respondents
in Tunisia, Palestine and Israel (between 29% and 33%).

In both country groups, television was a more important
information source for respondents aged 30 or over than
for respondents between 15 and 29 years-of-age; the
largest difference was observed in the SEM countries,
where 64% of respondents aged 30 or over selected
television as a trusted media source for information
about Europe, compared to 48% of respondents younger
than 30. Online media and social media, on the other
hand, were more popular and more trusted information
sources for young people in both country groups.
Notwithstanding, even when focussing solely on young
people’s use of media, the observation that social media
was a more important source for information in SEM
countries remains valid (37% of under 30 year-olds in
SEM countries selected social media, compared to 29%
in European countries) (chart 1.7).

While 81% of respondents in European countries reported
having seen, heard or read something in the media about
people living in SEM countries, this figure was lower in SEM
countries where 59% had seen, heard or read something
about people living in Europe. Another important difference
in the results of the two country groups relates to the impact
of media in shaping perceptions. A slim majority (55%) of
respondents in European countries reported that their views
had remained unchanged, compared to 26% who reported a

The Anna Lindh Intercultural Trends Report 2018

change in their perceptions (8% ‘positive’ vs. 18% ‘negative’).
In SEM countries, just 12% reported no change in their
views, compared to 21% who said their views had changed
in a positive direction and 26% in a negative direction. It is
interesting to note that this difference in the media’s role in
shaping perceptions was also observed in the 2009 survey,
when a large majority of respondents in Europe said that the
media in their countries did not encourage a more positive
image of people in countries bordering the southern and
eastern shores of the Mediterranean Sea (Chart 1.8).

Across almost all countries surveyed, respondents who said
that media stories had changed their views in a negative
way outnumbered those reporting a positive impact.
For example, in the Netherlands, 30% of respondents now
had a more negative image about people in SEM countries,
while 8% has changed their views in a positive way.
In Israel and Palestine, on the other hand, positive responses
outnumbered negatives ones (30% ‘positive change’ vs.
22% ‘negative change’ in Israel, 39% vs. 15% in Palestine).

The impact of media in shaping perceptions not only varied
across countries, but also across socio-demographic
groups. For example, in both country groups, more highly-
educated respondents were more likely to have seen, heard
or read something in the media about people living in the
other country group. In European countries, higher educated
respondents were more likely to state that there had been
no change in their views due to these media stories (61%
vs. 40% for the least educated respondents), and there was
also a small difference in the proportions reporting a positive
change (19% vs. 16% respectively). In the SEM countries,
on the other hand, respondents with a university degree
most frequently reported that media stories had changed
their views about Europeans in a negative way (32% vs.
21% for the least educated respondents).



Chart 1.8

Media role in shaping perceptions about people in SEM/European countries
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Survey question: During the past 12 months, have you seen, read or heard anything in the media that has influenced your view of people in countries bordering the
southern and eastern shore of the Mediterranean Sea (asked in European countries)/European countries (asked in SEM countries) Base: all respondents (%), by region
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Dialogue and method of interaction

Looking at the possibilities for dialogue between the
regions, the Survey found that interactions are most
common in some of the European countries surveyed.
On average, 53% of respondents in the European
countries replied that, in the past 12 months, they had
talked to or met someone from a SEM country. In the
SEM countries, 35% of respondents had talked to, or
met with someone from a European country in the same
time frame.

In France, the Netherlands, Italy and Austria, between
60% and 66% of respondents answered that, in the past
12 months, they had talked to or met someone from a
SEM country. A different picture emerged in Portugal,
Croatia and Poland, where less than 3 in 10 respondents
reported having talked to or met someone from a SEM
country (between 18% and 29%). In the SEM countries,
in line with the findings from the previous survey, cross-
cultural interactions occurred less frequently than in
some of the European countries: between 26% and 46%
of respondents in the SEM countries had talked to or met
with some Europeans in the past 12 months (Chart 1.9).

Not only the frequency of interactions differs across
countries, but also the method of interaction. In the
European countries, 39% of respondents who had talked
to or met someone from a SEM country in the past 12
months said they had met these people in the street or
at a public place, and an additional 26% answered that
people from SEM countries lived in their neighbourhood.
In the SEM countries, on the other hand, more casual
encounters in the street or neighbourhood occurred less
frequently while the main methods of interaction were
social media, chatting on the internet (mentioned by 25%
of respondents who had talked to or met someone from
a European country) and meeting Europeans via tourism
(mentioned by 24%). Once again, as in the previous
wave of the survey, the study confirms the importance of

the Internet in the SEM countries, not only as a source
for information, but also as a means of communication.

Chart 1.9
Encounters with people from SEM/European
countries

Palestine % who talked to or met
someone from a SEM/
Netherlands European country
(in the past 12 months)
Survey question: In the past 12 months, have you talked to or met someone
from a country bordering the southern and eastern shore of the Mediterranean
Sea (asked in European countries)/a European country (asked in SEM countries)?
Base: all respondents (% who talked to or met someone from a SEM/European
country in the past 12 months), by country (©Anna Lindh/Ipsos 2016).
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Chart 1.10
Cross-cultural encounters: method of interaction
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Survey question: Thinking of this/these person(s) you have interacted with,
was this mainly through: Base: respondents who have talked to or met
someone from a SEM/European country in the past 12 months (%), by region
(©Anna Lindh/Ipsos 2016).

Chart 1.10 illustrated that interactions via social media
(e.g. chatting on the Internet, following posts on Twitter
etc.) were the most important type of cross-cultural
interactions for young people in the SEM countries, but
were not important for young people in the European
countries (32% vs. 7% respectively). Another important
difference between young people in the two country
groups is linked to education; while 30% of under 30
year-olds in the European countries who had talked
to or met someone from a SEM country in the past
12 months said they had met them at school, the
corresponding figure for under 30 year-olds in the SEM
countries was just 7% (Chart 1.11).

Impact of cross-cultural encounters
on respondents’ views

It was noted above that cross-cultural encounters in
European countries tended to be more casual than in
SEM countries (i.e. more interactions happened in the
street, in a public place etc.). This difference in method
of interaction may also help to explain some other
findings of the survey. Respondents who had talked to
or met with someone from the other country group in the
past 12 months were asked whether these encounters
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had changed their views. In the European countries,
where a larger share of interactions happened in
public spaces, 55% of respondents stated that their
encounters with people from SEM countries had not
had any impact on their views about people from these
countries, while 29% said that these encounters had
changed their views in a positive way. The results for
SEM respondents are almost a mirror image with 48%
of respondents stating that, due to meeting people
from European countries, their views about Europeans
had changed in a positive way and 33% answering that
there had been no impact on their views (Chart 1.12).

In line with the results of differential impact of media
across socio-demographic groups, the impact of
cross-cultural encounters on someone’s perceptions
also depends on characteristics of the respondent.
For example, in the European countries surveyed,
respondents who tended to be more tolerant towards
other cultures not only more frequently reported having
talked to or met someone from a SEM country in the

Chart 1.11
Method of interaction in cross-cultural
encounters, by age group
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Survey question: Thinking of this/these person(s) you have interacted with, was
this mainly through: Base: respondents who have talked to or met someone from
a SEM/European country in the past 12 months (%), by age group and region
(©Anna Lindh/Ipsos 2016).




Chart 1.12
Impact of cross-cultural encounters on perceptions about people from SEM/European countries

European countries SEM countries
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Survey question: Thinking of your encounter(s) with this/these person(s), did meeting or talking to them change or reinforce your view of people from countries
bordering the southern and eastern shore of the Mediterranean Sea (asked in European countries)/European countries (asked in SEM countries)? Base: respondents who

have talked to or met someone from a SEM/European country in the past 12 months (%), by region

past 12 months, but they also more frequently reported
that these encounters had changed their view in a
positive way (31% vs. 23% for respondents with a low
level of tolerance towards other cultures); a similar
pattern was also observed in the SEM countries.

Barriers to encounters

In the European countries, language problems were
identified as the most important barriers to cross-
cultural encounters (selected by 57% of respondents).
Although language barriers were also ranked highest in
the SEM countries (selected by 39%), the picture that
emerged is quite different. Cross-cultural encounters
tended to occur less frequently in SEM countries, but
the type of interactions tended to be less casual (e.g.
chatting over the internet can help to maintain regular
contact with one’s social network). This difference in
the type of cross-cultural encounters probably offers a
partial explanation for the fact that more respondents
in the SEM countries thought there were in fact no

Chart 1.13

barriers to cross-cultural encounters (23% vs. 5% in
Europe) (Chart 1.13).

Key values when bringing up children

As in previous waves, one of the aims of the survey
was to find out whether values were shared or differed
between respondents from European and SEM
countries. In order to find out more about respondents’
key values, a question was included that asked
respondents to identify the two main values (out of a
list of six values) that were the most important for them
personally when raising children.

Respondents in the European countries selected
respect for other cultures (63%) and family solidarity
(49%) as the most important values for them personally
when raising children. In Austria, France, ltaly, the
Netherlands and Portugal, respect for other cultures
was the highest ranked value (mentioned by between
64% and 71% of respondents as the first or second

Cross-cultural encounters: method of interaction
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Survey question: What do you think are the main barriers when meeting with or talking to people in or from countries bordering the southern and eastern shore of the
Mediterranean Sea (asked in European countries)/European countries (asked in SEM countries)? Base: all respondents (%), by region (©Anna Lindh/Ipsos 2016).
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Chart 1.14
Key values when raising children
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Survey question: In bringing up their children, parents in different countries
may place different emphasis on different values. Assuming that we limit
ourselves to six values only, I'd like to know which one of these is most
important, to you personally, when raising children? And the second most
important? Base: all respondents (%), by region (©Anna Lindh/Ipsos 2016).

most important value), while in Poland, Croatia and
Finland, family solidarity (mentioned by between 57%
and 62%) ranked higher than respect for other cultures.
Religious beliefs and practices ranked lowest across
all European countries surveyed.

In the SEM countries, on the other hand, religious
beliefs and practices were the most important value
when raising children: 61% of respondents selected
this value as the most or second most important
value. Obedience and family solidarity were selected
by, respectively, 43% and 39% of respondents. The
importance of religious beliefs and practices was
observed across all age groups and was chosen as
most important or second most important value when
raising children: 61% of 15-29 year-olds, 63% of 30-49
year-olds and 60% of 50+ year-olds (Chart 1.14).

A more detailed look at the results for the European
countries shows that respondents who described
themselves as ‘very religious’ (a score of 8 of higher
on a scale from 0 to 10) were less likely to focus on
curiosity (20% vs. 41% for non-religious respondents in

The Anna Lindh Intercultural Trends Report 2018

European countries) and independence (19% vs. 33%),
but more frequently referred to family solidarity (53%
vs. 40%) and religious beliefs and practices (23% vs.
2%). Nonetheless, both for very religious respondents
and non-religious respondents in the European
countries, respect for other cultures was by far the
most important value (selected by, respectively, 61%
and 65% of respondents). Although religious beliefs
and practices were mentioned by 23% of very religious
respondents in the European countries surveyed, this
remains in sharp contrast to the 61% of respondents in
the SEM countries who placed this value first.

Respondents were also asked which values they
thought were central to people from their country group
and to those from the other group. Respondents in
European countries not only expected that the values
Chart 1.15

Perceptions about key values for parents raising
children in SEM/European countries
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Survey question: In bringing up their children, parents in different countries
may place different emphasis on different values. Assuming that we limit
ourselves to six values only, I'd like to know which one of these is most
important, to you personally, when raising children? And the second most
important? Base: all respondents (%), by region (©Anna Lindh/Ipsos 2016).




most important to them personally (i.e. respect for
other cultures and family solidarity) would also be the
most important values for other European parents, but
they also thought that these same values would be
important for parents raising children in SEM countries
(45% selected family solidarity and 43% respect for
other cultures as most important values for parents
in SEM countries). This also means that respondents
in Europe strongly underestimated the importance of
religious beliefs for parents raising children in SEM
countries (selected by 35%, compared to the 61%
observed in the SEM countries — see right-hand
chart in Chart 1.15). In turn, respondents in the SEM
countries overestimated the importance of religious
beliefs for parents in European countries (selected
by 25%, compared to 9% observed in the European
countries — see left-hand chart in Chart 1.15), but also

Netherlands
Austria
Israel “
Palestine

[l strongly agree Somewhat agree

Somewhat/Strongly DK/REF

disagree

Survey question: How much do you agree or disagree with the following
statements? Base: all respondents (%), by country (©Anna Lindh/Ipsos 2016).

the importance of independence (mentioned by 40%,
compared to 30% observed in the European countries).

It was noted in the previous section that respect for other
cultures was the highest ranked value for respondents
in the European countries surveyed. The importance
of this value can also be observed when looking at the
level of agreement with the statement that ‘people from
different cultural and religious backgrounds should have
the same rights and opportunities’. On average, 91%
of respondents in the European countries strongly or
somewhat agreed when presented with this statement,
compared to just 8% who disagreed with the statement.
In the SEM countries, 79% of respondents strongly or
somewhat agreed, that people from different cultural
and religious backgrounds should have the same rights
and opportunities. One in six respondents in the SEM
countries disagreed with this proposition.

Chart 1.16 illustrates that, in four countries, 5% or less
of respondents expressed doubts that all people should
have the samerights and opportunities: Portugal, Croatia,
the Netherlands and Finland. In the latter country, 71%
of respondents somewhat or strongly disagreed that
cultural and religious diversity constitutes a threat to
the stability of society. In the Netherlands, Portugal and
Croatia, however, a larger share of respondents than
in Finland thought that there could be a threat from
diversity (between 45% and 53% somewhat or strongly
agreed). In Tunisia, Algeria and Palestine, respondents
were overall the most likely to accept the statement that
diversity constitutes a threat to stability (between 54%
and 63% somewhat or strongly agreed).

Jordan ranked closest to the European countries in
terms of disagreeing with the statement that diversity
constitutes a threat (62% somewhat or strongly
disagreed). Moreover, respondents in Jordan were
overall the most likely to strongly or somewhat agree
that cultural and religious diversity was important for
the prosperity of their society (89%). Respondents
in Poland were divided in their perception whether
cultural and religious diversity would constitute a threat
to stability (45% agreed and 53% disagreed).

The next question tried to assess respondents’ level
of tolerance towards people from different cultural
backgrounds. Most respondents in the European
countries indicated that they would not mind at all
having a person from a different cultural background
as work colleague (82%) or as neighbour (78%), or that
their children were to go to school with children from a
different cultural background (81%). When asked whether
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Chart 1.17

Tolerance towards people with a different cultural background
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Survey question: | am now going to read out a number of scenarios. For each of them, please tell me whether you would mind a lot, mind a little, or whether you
would not mind too much, or not mind at all. Base: all respondents (%), by region (©Anna Lindh/Ipsos 2016).

respondents would mind that a close relative were to Chart 1.18
marry someone from a different cultural background, Living better together in multicultural

in the European countries, just 65% replied that they environments: schools as places where children
would not mind at all, while the remaining respondents ¢/ to live in diversity

selected a response between ‘not mind too much’ and
‘mind a lot'. Portugal 79 16
In the SEM countries, three-quarters of respondents Tunisia
replied that that would not mind at all having a person from
a different cultural background as work colleague (75%) or Netherlands 72 2
as neighbour (74%), but fewer respondents said the same
when asked whether they would mind that their children Croatia
went to school with children from a different cultural
background (64% ‘would not mind at all’) (Chart 1.17). Italy 71 24
The level of tolerance towards people from different Algeria 65 17
cultural backgrounds was highest among respondents
who had talked to or met someone from the other SEM
country group in the past 12 months, and who
indicated that these encounters had been positive. Europe 58 31
Respondents who had not been in contact with people
from the other country group, or who had been in Finland 56 37
contact, but described these encounters as negative,
on the other hand, were more likely to express a level Austria 52 38
of intolerance towards groups with a different cultural
background. For example, while 87% of European France =L =0
respondents who had had positive encounters with srael
people from SEM countries answered that they would
not mind at all having a person from a different cultural Poland 37 "
background as a neighbour; this figure decreased to
73% for those who had not been in contact with people Jordan = =
from SEM countries and 72% for those who described
their encounters with people from SEM countries as Palestine 12 M
negative. The corresponding proportions in SEM
countries were 77%, compared to 74% and 65%,
respectively. W Very efficient [ somewhat efficient
Living together in multi-cultural Nery/Notatall DIREF
environments
Survey question: Today's societies are becoming more and more diverse, with
In the European countries, 89% of respondents thought people from different cultures and countries living together. How efficient do
A ) you think that each of the following actions would be in helping people live better
that ensuring that schools are places where children together in a multicultural environment? Base: all respondents (%), by country
learn how to live in diversity would be an efficient (Anna Lindh/lpsos 2076)
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measure in order to help people live better together in
a multi-cultural environment; the corresponding figure
in the SEM countries was 82%.

Chart 1.18 presents the variation across countries in
the proportion of respondents who thought that this
measure would be very efficient in order to help people
live better together in a multi-cultural environment. In
Finland and France, 56% and 50% respectively, of
respondents thought that ensuring that schools are
places where children learn how to live in diversity would
be a very efficient measure in order to help people live
better together in a multi-cultural environment. Overall
the highest level of support for this measure was
observed in Portugal (79% ‘very efficient’ responses).
In just four countries, less than half of respondents
selected the ‘very efficient’ response: Palestine (32%),
Jordan (36%), Poland (37%) and Israel (43%).

Respondents were also asked whether they thought
that promoting the organisation of multi-cultural events
would be efficient in helping people live better together
in a multi-cultural environment. The proportion of
‘very efficient’ responses for this measure, however,
was lower across all countries surveyed. In the
Netherlands, for example, 72% of respondents
thought that helping people live better together could
be very efficiently done via ensuring that schools are
places where children learn how to live in diversity, but
just 29% thought that promoting multi-cultural events
would be very efficient.

Respondents with a high level of tolerance towards
people from different cultural backgrounds, compared

to those with lower levels of tolerance, were more likely
to believe that ensuring that schools are places where
children learn how to live in diversity and promoting
the organisation of multi-cultural events would be
efficient measures to help people live better together.
Moreover, respondents who tended to be more tolerant
towards other cultures were also more likely to think
that the expression of cultural diversity should be
enabled at the work place and at public spaces. For
example, in the European countries surveyed, two-
thirds of respondents with a high level of tolerance
answered that it was easier for people from different
cultures to live together if the expression of cultural
diversity was allowed at the workplace (67% ‘very
efficient’ and ‘somewhat efficient’ responses); however,
among those with a low level of tolerance just 41%
shared this view. The level of tolerance of respondents
is a summary measure combining responses to the
questions whether respondents would mind having a
person from a different cultural background as work
colleague or as neighbour, whether they would mind
that their children were to go to school with children
from a different cultural background or that a close
relative would marry someone from a different cultural
background.

Tackling radicalisation through dialogue

When asked to evaluate the efficiency of various
mechanisms to prevent and deal with conflicts and
radicalisation in the Euro-Mediterranean Region, 81%
of respondents in the European countries thought
that education and youth programmes that foster
youth-led dialogue initiatives would be ‘very efficient’

Chart 1.19

Efficiency of mechanisms to prevent and deal with conflicts and radicalisation

Education and youth programmes to M
foster youth-led dialogue initiatives

Support of youth
partlcnpatlo'?'npm public life o

Exchange programmes involving
people across the Mediterranean 33

Cultural and artistic initiatives 3
Inter-religious dialogue 2

Trainings in diversity management 32
and radicalisation prevention

Media training for 30
cross-cultural reporting

W Very efficient [ Somewhat efficient

Lindh/Ipsos 2016).

European countries

||
(5] (2]
(5]

Not very efficient I Not at all efficient DK/REF

Survey question: Many countries, in Europe and on the southern and eastern Mediterranean shores, are facing challenges, such as conflicts and radicalisation. How
efficient do you think that each of the following mechanisms will be in preventing and dealing with these challenges? Base: all respondents (%), by region (©Anna
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or ‘somewhat efficient’. Similarly, 80% believed that
supporting youth participation in public life would be
at least somewhat efficient. The remaining measures
were considered efficient by smaller shares of
respondents in Europe.

More than 80% of respondents in the SEM countries
thought that education and youth programmes that
foster youth-led dialogue initiatives and supporting youth
participation in public life would be an effective measure

Chart 1.20
Tackling radicalisation through dialogue

Education and youth programmes to
foster youth-led dialogue initiatives

Italy
Netherlands [EED
Croatia
Algeria
Tunisia
Finland
Austria I
Jordan  E NN
Portugal [IEF I
SEM
Europe
Israel
Poland
France NN
Palestine [N

Support of youth participation in public life
Italy

o
N

Croatia
Tunisia
Algeria
Netherlands
Jordan
Austria
SEM
Portugal
Finland
Europe
Poland

~
N

Israel

~N
w

France

Palestine

Survey question: Many countries, in Europe and in the countries on the southern
and eastern Mediterranean shores, are facing challenges, such as conflicts and
radicalisation. How efficient do you think that each of the following mechanisms
will be in preventing and dealing with these challenges? Base: all respondents (%
efficient - sum of “very efficient” and “somewhat efficient” responses”), by country
(©Anna Lindh/Ipsos 2016).
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to deal with conflicts and radicalisation. (Chart 1.19) The
results for the SEM countries show that respondents
in these countries appeared to be more likely than
respondents in European countries to believe that each
of the mechanisms presented to them would be ‘very
efficient’ or ‘somewhat efficient’. It should, however,
be noted that this higher level of support was mainly
observed in Algeria, Jordan and Tunisia (Chart 1.20).

Comparing the results across the different mechanisms
presented to respondents, one observation could be made
across almost all countries surveyed: the proportions of
‘very efficient’ responses were highest for the mechanisms
focusing on youth. A similar observation could also be
made when looking at the findings by age group. Not only
respondents under 30 years-old, but also respondents
across all other age groups, were most likely to think that
mechanisms focusing on youth would be very efficient in
preventing and dealing with conflicts and radicalisation.

The efficiency of the various mechanisms was not
evaluated in a uniform way, and respondents’ evaluation
depended on their experiences and interests. For
example, in the European countries, respondents who
reported being interested in news and information
about SEM countries displayed a stronger belief in
the efficiency of various dialogue mechanisms. Across
both country groups, respondents with a high level
of tolerance toward other cultures were the strongest
supporters of dialogue mechanisms.

Gains from ENP

For all potential gains of Euro-Mediterranean
cooperation presented to respondents, the majority
view in both country groups was that there might be
gains from reinforcing cooperation, while a minority of
respondents did not expect to see any gains for their
society. In the SEM countries, 88% of respondents
said there could be gains for their society in terms of
new opportunities for education and training and the
same proportion also saw opportunities in relation to
opportunities for entrepreneurship, innovation and
youth employment. In the European countries, 84%
expected potential gains in the area of education and
training and 82% in the area of entrepreneurship,
innovation and youth employment.

In the European countries, the largest proportion of
‘no gain’ responses was measured for the item ‘a fair
response to the refugee crisis’ (22%). In SEM countries,
26% of respondents thought there would be no gains
in terms of gender equality and 22% said the same for
a fair response to the refugee crisis and support for
NGOs and civil society organisations (Chart 1.20).

We started this report with the observation that there
is a large variation across countries in the proportion



Chart 1.21

Potential gains from Euro-Mediterranean cooperation
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Survey question: Your country, with other European/SEM countries, has decided to reinforce closer cooperation with SEM/European countries in the framework of the European
Neighbourhood Policy. Which of the following do you think your society can gain by reinforcing such cooperation? Base: all respondents (%), by region (©Anna Lindh/Ipsos 2016).
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Chart 1.22

Potential gains from Euro-Mediterranean
cooperation: A fair response to the refugee crisis

country (©Anna Lindh/Ipsos 2016).
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of respondents who answered that the Mediterranean
region was strongly characterised by migration
issues. Chart 1.21 illustrates that there is also a large
variation among the people in the different countries
surveyed in the perception of the expected gains
from a reinforced cooperation in the framework of the
European Neighbourhood Policy in relation to a fair
response to the refugee crisis. While less than 3 in 10
respondents in Poland (20%), Israel (23%) and Croatia
(27%) replied there would definitely a gain in this area,
this view was shared by twice as many respondents in
the Netherlands (53%) and Italy (54%).
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Mediterranean, between the achievable

and the desired

Mohamed TOZY

In this article, Mohamed Tozy shows us the shared positive vision that ‘Mediterraneans’ have of the space
they belong to: a space of hospitality, specific lifestyle and food and common cultural heritage, and not
nearly defined as a space characterised by conflict and insecurity as in 2010. The author presents an
analysis of priority values in the upbringing of children and how countries as diverse as Palestine, Austria,
Israel and Finland can be, as an example, quite close in their appreciation of independence and curiosity.

The presentation of the results of the three waves of
the poll carried out since 2010, country by country, for
the Anna Lindh Report, have put into perspective the
arbitrariness of the categories considered in the EU/SEM
countries. It frees the analyst’s imagination and allows a
clearer view of the paradoxes.

From the point of view of the historical sociology of the
politics whose themes | support in my work, the trap of
an immediate commentary can only be avoided by first
of all taking into account the duration and the long term.
Hence the possibility of using this type of survey to raise
questions rather than to provide answers. And secondly,
to give a full role to the context in its multiple dimensions:
political, economic and psychological, when the
questions are conceived, administered, and analysed.

When we refer to the context to report on the trends of
representations, we can only do so in a non-exhaustive
way. The markers for this third campaign are no longer
events such as the 11th September or the Arab Spring,
but a groundswell that touches demographics and
political variables. This context, marked by an almost
unprecedented movement of populations between the
two shores, a strengthening of far-right movements
and identity tension in the EU countries, and a failure of
models of democratic transition combined with the return
to favour of iron-fisted regimes, be they in the South
or in their Northern partners, indicates the possibility
of historical bifurcation. This combination lends to the
status of a ‘epistemological break’, as were the Battle
of Lepanto for the historians of the Mediterranean or the
reign of Felipe Il for Braudel.

The preparation of the 2018 Report took place between
two terrorist attacks, one in Nice on 14 July 2016 and the
one in Barcelona in August 2017. The sequence draws
a macabre grammar of violence that should normally
put light years between any positive commentaries on
a shared horizon. Yet, results of the Survey contradict
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this accepted hypothesis, and this in an increasing trend
since the first survey of 2010.

The Mediterranean area is mainly associated with
positive values: hospitality (56% compared with 50.5% in
2013), food and lifestyle (56.5% compared with 56.4% in
2013) and a common history (52% compared with 49.5%
in 2013). The percentages are all higher than in 2010. At
the same time, the Mediterranean region is still a source
of anxiety and even dread. It is considered a source of
insecurity and unrest, even if paradoxically and in spite
of the context, this judgement has been declining since
2010. 26% of respondents in the North and 38% of those
in the SEM countries believe that the Mare Nostrum
represents a source of conflict.

Looking at IOM statistics, it can be seen that the extent of
mobility in the Mediterranean area is unprecedented, but
even more so is the relative reluctance for the dream of living
elsewhere shown by the Southern populations compared to
those of the EU that is noticeable in the ALF/IPSOS Survey.

Admittedly, from 1st January to 20 August 2016, and
from 1st January to 20 August 2017, the figures are
vertiginous. ltaly recorded 97,931 arrivals and 2,244
victims at sea in 2017, compared with 103,691 arrivals
and 2,725 victims in 2016. Greece recorded only 13,320
in 2017 compared with 162,015 migrants and asylum
seekers in 2016. Morocco and Spain deplored the loss
of 121 victims in 2017, compared with 108 in 2016,
and recorded the arrival on the northern shore of 8,385
up until July 2017, compared with 3,805 in 2016 — an
increase of more than 100%.

The map of mobility at the global level puts the size of
these statistics into perspective and makes it possible
to highlight the exceptional character of this migratory
flow from the South, which can be linked mainly to the



Country of residence (%) Europe (%) SEM countries (%)
Israel Netherlands Palestine
Algeria Finland Jordan
sev I Poland Algeria 8
Tunisia Croatia sem |l 8
Portugal Austria Netherlands 4
Austria Europe Tunisia 4
Croatia Portugal France 4
Jordan Italy Austria 3
Italy France Poland |2
Poland Tunisia Europe | 2
Finland Palestine Finland |2
Europe SV 15 | Israel |1
France Jordan Croatia |1
Palestine Algeria Italy |1
Netherlands Israel Portugal |0,1
Survey question: If you could start a new life, in which country of the world would you start it? Base: all respondents (%), by country (©Anna Lindh/Ipsos 2016).

colonial past (Maghreb and West Africa) or recent events
such as the civil war in Syria.

To illustrate this, | will give some statistics from the IOM
dynamic map of population movements (IOM, 2017).
Nearly 2 million, almost 3% of the French population
are expatriates, a designation less stigmatising than
migrants. France admits 7.7 million, the majority of whom
come from neighbouring countries — except the special
case of the Maghreb (mainly Algerians: 1.9 million);
713,158 Portuguese, 367,593 Italians, 304,422 Spanish,
and 233,627 Germans.

The situation in Poland is just as interesting; the country
has admitted 619,403 immigrants while 4,444,978
Poles have emigrated, almost 2 million to Germany and
703,000 to the UK.

In the Survey the section on interaction between
EU citizens and those of Southern and Eastern
Mediterranean countries offers nothing new compared to
previous campaigns. Over the twelve months before the
questionnaire was administered, there had been massive
contacts between citizens from the North and South of
the Mediterranean region; the former through tourism and
business, the latter thanks to the virtual world and the
spread of broadband. Because of this, the resulting links
are just as fleeting as they are superficial. Consequently,
the result is a stereotypical conception of the ‘Other’.

In contrast, a key lesson to be learned from this third
campaign is the choice of country when planning for a
possible new start in life.

The overall results are very informative. 60% of
respondents from the SEM countries would like to start

a new life in their own country, compared with 36% of
Europeans (Chart 2.1). Country by country, the results
are even more surprising. The Dutch are the ones who
most think of the world as the ‘horizon’, only 12% of them
consider starting a new life at home, while 43% prefer
other European countries as a destination, compared with
13% of Algerians. At the other end of the spectrum, 66%
of Israelis have no desire to start a new life elsewhere.
Unexpectedly, to say the least, is the attitude of Algerians
(65%), Tunisians (59%), and especially the Portuguese
(48%), traditionally a people of migration.

The processing of data on inter-Mediterranean mobility
requires a lot of tact and caution because any partial
commentaries tend to reactivate fear-mongering and
accentuate prejudices. There is no point hiding the fact
that the Mediterranean region has never been subjected
to as much pressure than as today. What must be noted,
and what the bottom line of the results of preferred
destination for starting a new life tells us, is that the
phenomenon seen today is temporary, and resettlements
are more endured than desired.

Needless to say the predefined categories with which
we work, give the expected results, be they those of
EU or SEM countries or those of the values proposed
to the respondents, pre-classified in progressive values
(independence, curiosity, respect of other peoples’
cultures), and in conservative values (religion, obedience,
family solidarity). The decrease in religious practice in
the North is rather correlated to the respect for other
cultures; placing religion as a core value in the education

The Anna Lindh Intercultural Trends Report 2018




38

=
(%2
2
<<
=
<<
(%]
(o]
=
L
[a'
-
-
<
(o'
>
5
)
O
oc
L
-
=
(o]
[°T}
=
o
o
)
’8]

Chart 2.2

Key values when raising children, by country

and ‘second most important), by country (©Anna Lindh/Ipsos 2016).

Survey question: In bringing up their children, parents in different countries may place different emphasis on different values. Assuming that we limit ourselves to six values
only, I'd like to know which one of these is most important, to you personally, when raising children? And the second most important? Base: all respondents (% ‘most important’

Respect for the other cultures Family solidarity Religious belief and practices
Portugal Portugal Algeria
Netherlands Finland SEM
italy I Jordan  IGHENEEN Tunisia [
France TN Croatia [ NG Jordan NN
Austria [ Poland Palestine 7NN
Europe Italy IS Israel
Croatia [N curope [ECH Poland EEIN
Poland Israel Netherlands
Finland Austria Croatia
Tunisia Tunisia Europe Bl
Algeria [ENNN France Austria [l
SEM SEM italy M6
Jordan Palestine France M6
Israel Algeria Portugal [l 6
Palestine [l 10 Netherlands [JENIN Finland | 3
Obedience Independence Curiosity
Algeria [E Israel Austria
Palestine 7N Finland IZE Palestine
SEM Palestine Israel
Tunisia Austria France
Jordan Poland Finland
France Netherlands Netherlands
Netherlands Italy Europe
Portugal Europe Poland
Croatia Croatia Italy
Israel France Croatia
Europe Portugal Jordan m
Poland SEM Portugal
Finland Tunisia SEM ﬂ
Italy Jordan Tunisia 4
Austria Algeria n Algeria | 2

of children in SEM countries goes along with the
condemning of curiosity and celebrating obedience as a
central value. Only family solidarity causes a problem and
makes it impossible to provide a disconcerting typology
of ‘clarity’ which is so predictable when we choose to
settle for average values from a positivist perspective
that favours a linear reading of history.

The database offers other possibilities that | do not have
the time to fully explore here. What is certain is that the
question of values continues to draw multiple borders
between the North and the South, the countries of the
Eastern and Western Mediterranean, between countries
of Catholic tradition and those of Protestant, Muslim and
Jewish ones, countries with a French colonial past and
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those with a British colonial past. But these borders shift
and are largely impacted by current events.

When we refer back to the level of each country a
certain discrepancy is noticeable in the perceptions
and judgements about each other, according to their
conception of the preponderant values in the ‘Other’.
There is a resurgence of confrontation between
countries that have a common history or an ongoing
common experience, including territorial conflict, tourism
or emigration. This confrontation creates an attraction-
repulsion effect, but hints at a certain amount of similarity.

It seems to me that mutual perceptions tend to match.
The difference is not in the order of priorities but in their intensity.



Chart 2.3

Perceptions about women's roles in society, by country (% ‘greater role’)

Women's role in: Economic and business life

Tunisia France
France [N Austria
Austria [E Tunisia
Algeria Netherlands
Netherlands Italy
Italy B Europe
Europe Portugal
SEM Croatia
Croatia _ Algeria
Portugal _ SEM
Finland _ Finland
Poland [ECNN Poland
Israel Israel
Jordan E Palestine
Palestine [EENI Jordan

Survey question: If you could start a new life, in which country of the world would you start it? Base: all respondents (%), by country (©Anna Lindh/Ipsos 2016).
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It can be noted that some paradoxes disrupt the order
of the pre-established categories. The Portuguese
respondents, although coming from a country reputedly
of strong Catholic tradition, nurtured by a Messianic
‘sebastianist’ memory, but also troubled by a ‘painful’
experience of migration and decolonisation, at the
same time prefer, in a significant proportion, to teach
values of respect for other cultures (71%) and family
solidarity (67%), while refusing by a significant majority
to teach religious culture (6%) — the same proportion as
in France, an aggressively secular country, known for its
anticlerical tradition. Algeria offers another illustration of
the importance of a historical trajectory of a sensitive
state/nation and society, that, after more than a century
of French colonisation — which gave an illusion of intra-
Mediterranean territorial continuity — has reinvented
an Arab-Islamic identity. Algerian respondents are by
far the most numerous to prioritise the teaching of the
culture and values of religion (71%) and obedience
(51%) and are suspicious of the values of independence
(9%) and curiosity (2%). The Palestinian respondents,
who in theory have a certain admiration for the history
of Algeria, give closer results regarding the values of
obedience and religion (44%) but are nevertheless 17
points below the average of SEM countries. On many
issues, their results are moving away, getting closer to
their Israeli neighbours when it comes to the importance
they place on the values of independence (34%), where
they are in third place behind Israel and Finland with
47% and 41% respectively. Concerning the value of
curiosity, they come joint second with Israel (34%),
just behind Austria (36%) with 8 points more than the
European average and 26 points more than the SEM
country average (Chart 2.2).

Hope for an increased role for women

| cannot conclude this overview without confessing
a feeling of perplexity on account of the frequent
paradoxes that blur our firmest certainties. That is why
| want to refer back to the respondents’ assessment of
women'’s role in society. The answers allow high hopes
for the convergence of certain values in spite of the delay
by Muslim exegetes in producing a more enlightened
interpretation on the status of women. Social dynamics are
influencing representations; the academic achievements
of girls are cracking patriarchal ideology. In the three fields
addressed — economics, politics, and social and cultural
life — only the idea of a more important political role for
women comes up against a great deal of reluctance. In
the last four places are countries where religion plays an
important role in shaping identities (Poland, Israel, Jordan
and Palestine) (Chart 2.3).

The acceptance by the respondents in SEM countries for
a prominent role for women in social and cultural fields
corresponds to a traditional representation of the gender
division of labour (65% for SEM countries compared with
47% for the EU countries). Yet when Tunisians come
first on the list with 65% in favour of an increased role
for women in economic fields and Algerians are ahead
of the Dutch (57% compared with 55%), we are obliged
to take seriously the Tunisian government’s desire to
change the inheritance laws and to entertain some hope
of a possible questioning of the frame of reference on the
Mediterranean woman bequeathed by Germaine Tillion.

Mohamed TOZY is Professor at the Universities of
Political Science Hassan Il, Casablanca, Morocco and
Aix en Province, France.
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Understanding and engagement
to overcome polarisation

Nabil FAHMY and Emilia VALSTA

Trying to explore ways to face radicalisation in the region, Nabil Fahmy and Emilia Valsta started their article
by assessing the complex reasons that might lead to the transformation of passive polarisation into active
radicalisation. Referring to the findings of the Anna Lindh/Ipsos Survey, the authors argue that interventions
are needed in three areas - media, education and youth - each requiring reforms that allow for the induction
of critical and creative thinking, narratives challenging misperception, and youth enabling environments.

In the current socio-political atmosphere that is
persistently polarizing political discourse and dividing
societies throughout the world, fostering dialogue
and understanding of the ‘other’ within and between
countries appears ever more urgent. As globalization
gradually interweaves the world together, it increases
complex interdependence, moving information rapidly
and exposing individuals and communities to new
information, which itself challenges the prevailing
understandings of the world.

The exposure can also quickly become a source of
anxiety and be viewed as an encroachment on one’s
distinct way of life, as cultures become increasingly
homogenized across borders. Cultural assimilation can
be regarded as a threat to existing values and norms,
precipitating a conservative counter-revolution aiming
to protect the local customs and values.

The vicious cycle of growing anxiety towards the
‘other’ and their values has become permeated and
exacerbated by the internet and information technology
that disseminate information regardless of whether it is
based on fact or not. Online news sites and the social
media give a voice to anyone with an agenda, be it
malignant or not, and empower the most outrageous
agitators with their tirades. Finding most unbiased
information from the endless pool of news and articles
can be overwhelming and even impossible without
some guidance. Moreover, the polarization of opinions
can exacerbate human tendency to search for and
interpret information in accordance with our pre-existing
beliefs about the world around us.

Despite increased diversity in many countries, many
of us continue to live in homogeneous environments —
liberal urbanites surround themselves with like-minded
individuals and rarely interact with the often more
conservative rural population. Of course the ideological
delineation is not this black and white but in fact much
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more complex. The widening ideological gap then results
in different normative visions for the future. Increased
interaction is thus not only necessary between different
countries and cultures but fostering dialogue between
the liberal and conservative population within each
country is equally important.

Luckily, ideological polarization does not automatically
lead to radicalization or violent extremism. The
reasons behind someone becoming radicalized and
adopting violent extremism are complex and vary from
one individual to another. Globalization, frustration,
poverty or feelings of being marginalized do not in
themselves explain radicalization. Often radicalization
is a combination of individual traits, as well as feelings
of isolation and frustration stemming from larger socio-
political processes. More dangerous than individual
radicalizationis how these outlierindividuals perpetrating
violent acts start to characterize entire communities.
Islamophobia has spread rapidly throughout western
countries as many associate terrorism and violent
extremism to all Muslims. Likewise, perceiving every
European as an intolerant Islamophobic exacerbates
polarization and further consolidates flawed stereotypes
and enables them being used in the promotion of certain
political agendas. Combatting misperceptions and the
tendency to label entire groups on the basis of individual
actions requires not only better critical thinking but also
meaningful dialogue and better understanding of the
other through interaction.

The Anna Lindh/Ipsos Survey offers some clues as to
how can we fight socio-political polarization and the need
to revert back to homogeneity, as well as misperceptions
that at times lead to individual radicalization, be it
nationalist or religious fundamentalist radicalization.
Three themes stand out from the Survey that could
be seen as opportune areas for cooperation in order



Chart 3.1

Perceptions about key values for parents raising children in SEM countries

respondents personally)

Religious beliefs /
practices

Obedience
Family solidarity

Respect for
the other cultures

Independence
Curiosity

DK/REF |1

Base: all respondents (%), by region (©Anna Lindh/Ipsos 2016).

Key values in SEM countries (for

Survey question: In bringing up their children, parents in different countries may place different emphasis on different values. Assuming that we limit ourselves to six values
only, I'd like to know which one of these is most important, to you personally, when raising children? And the second most important? And which one of these six do you think is
most important to parents raising children in countries bordering the southern and eastern shore of the Mediterranean Sea? And the second most important?
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in SEM countries by respondents in:

European countries & SEM countries
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to foster more meaningful intercultural interaction and
ensure a better understanding of the ‘other’ on both
sides of the Mediterranean: increasing media literacy,
promoting tolerance and understanding of cultural
differences in educational systems and supporting
youth programmes and initiatives promoting youth-led
dialogue.

As the Survey data show, misperceptions on both sides
of the Mediterranean about the other are ubiquitous.
Europeans perceive family solidarity and respect for
other cultures to be more important key values than
religious beliefs and practices and obedience for
parents raising children in the SEM countries. However,
respondents from the SEM countries rated religious
beliefs and practices and obedience higher than family

solidarity and respect for other cultures when raising
children in their respective countries. Europeans
perceive religion playing a far lesser role than it actually
does (Chart 3.1 and 3.2).

On the other hand, SEM residents believe independence
is an important value when raising children in Europe
and see the value of family solidarity emphasized less in
a child’s upbringing. Interestingly however, Europeans
overwhelmingly see the respect for other cultures and
family solidarity as the two most important values —
independence being accepted as an important value by
only 30% of those surveyed.

The danger of merely exposing Europeans and SEM
citizens to news about the other side without focusing

Chart 3.2

Perceptions about key values for parents raising children in Europe

Key values in European
countries

Religious beliefs /
practices
Obedience

Family solidarity

Respect for
the other cultures

Independence
Curiosity
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(for respondents personally)

Perceptions about key values of parents in
European countries by respondents in:

European countries & SEM countries
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Survey question: In bringing up their children, parents in different countries may place different emphasis on different values. Assuming that we limit ourselves to six values
only, I'd like to know which one of these is most important, to you personally, when raising children? And the second most important? And which one of these six do you think is
most important to parents raising children in Europe? And the second most important? Base: all respondents (%), by region (©Anna Lindh/Ipsos 2016).
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European countries

d

(©Anna Lindh/Ipsos 2016).

Yes, in a positive way

SEM countries

I -

18 Yes, in a negative way 26

55 I have seen, read or heard something 22
but my views remained unchanged

17 | have not seen, read or 38
heard anything in the media

DK/REF 3

Survey question: During the past 12 months, have you seen, read or heard anything in the media that has influenced your view of people in countries bordering the
southern and eastern shore of the Mediterranean Sea (asked in European countries)/European countries (asked in SEM countries). Base: all respondents (%), by region

on actual understanding is reflected in the Anna Lindh/
Ipsos Survey as well. When asking respondents
whether media changed their views about people from
the other region, 26% responded ‘yes, in a negative
way’ compared to the 21% who replied ‘yes, in a
positive way‘. To be fair, 38% had not seen, read or
heard anything about the other in the media. Among
Europeans, 55% were far less likely to change their
views about the other group as a result of being
exposed to any news about SEM, compared to 12% in
SEM countries (Chart 3.3).

This could reflect many things, including that media
literacy is more entrenched in European educational
systems thus enabling respondents to better critically
analyse the news they consume. Another explanation
could be the independence of media in Europe and
its role as a servant of the civil society rather than
promoting government agenda (although currently alt-
right and alt-left news outlets that are publishing articles
are threatening the objectivity of media based on
flawed information). Exposing the public, and especially
students, to other reliable news outlets outside Europe
would offer them an alternative lens to look at the world
we live in and push them to see issues from various
perspectives.

Promoting media literacy to train people to spot flawed
information and offering people views that challenge the
prevalent narratives, coupled with fostering dialogue
about the way of life and beliefs of each side on both
sides of the Mediterranean, could not only be an efficient
way of deterring fake news from having an impact on
people’s view of the ‘other’ but could also help challenge
the prevailing narrative often promoted by the media.
Moreover, investing in media literacy would promote
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critical thinking which is often a shortcoming, especially
in the educational systems throughout SEM countries.

This also requires a large-scale educational reform
in SEM countries, one that would better promote
understanding of the nuances of social and political life
in the complex world we live in. In fact, a recent article
published in the Jordan Times by Professors Allison
Hodgkins and Ted Purinton of the American University in
Cairo argues for investing in liberal arts education. They
argue that instead of promoting science based thinking
and ‘handing down a series of formulae to be applied
when specific problems arise, a liberal arts education
encourages students to investigate the causes to those
problems, and to devise creative, independent solutions’
(The Jordan Times, 2016). They continue pointing out
that there is a huge oversupply of doctors, pharmacists
and engineers in the Middle East but a limited capacity
to absorb these graduates. The youth is well educated
but is facing a saturated job market, which also implies
the need for educational reform and deeper economic
restructuration.

Linked to the aforementioned point about media
literacy, perhaps surprisingly the Survey results also
point out that TV remains the most trusted media
outlet for cross-cultural reporting for Europeans as
well as citizens of SEM countries — 45% and 58%
respectively ranked TV as number one outlet for
news consumption. Social media is a more trusted
source in SEM countries, 27%, compared to European
countries, 18%. Trust in the print media in the SEM
countries was distinctly lower, 15%, than surveyed
in the European countries, 40%). Further research
should be conducted on the types of TV programmes,
accuracy of the information it conveys and the quality
of news people consume in both regions in order to
find out how TV affects people’s perceptions.



Despite the misperceptions, interaction between
citizens of the two regions on average seems to result
in a positive change of views about the other, offering
some evidence in support of the claim that increasing
meaningful interaction is the right way forward. Most
likely due to more opportunities to travel and due to
immigration from SEM countries, Europeans were more
likely to have interacted with someone from a SEM
country over the past 12 months (53% compared to 35%
of respondents in SEM countries). Even though 65%
of SEM respondents had not talked or met someone
from Europe, 17% of those who had interacted with
a European reported that meeting someone changed
their views about Europeans in a positive way with 12%
of respondents acknowledging that their views had
remained unchanged. Only 2% in both regions admitted
that their views had been negatively impacted by an
encounter with someone from the other region.

However, some caution should be exercised when
promoting intercultural exchanges and exposing
Europeans and SEM citizens to each other’'s views
and values. Differing views in certain areas such as
women'’s role in society or perception of diversity and
social stability among other variables surveyed have
the potential for misunderstanding.

When it comes to perceptions about radicalization, 81%
of Europeans and 85% of SEM respondents thought
that education and youth programmes and initiatives
fostering youth-led dialogue were considered an
effective means to tackle radicalization. 85% of SEM
respondents also think that an important mechanism
would be to support youth participation in public life.
Exchange programmes (81%), cultural and artistic
initiatives (82%), inter-religious dialogue (76%) as well
as media training for cross-cultural reporting (80%)
were also considered as effective means to curtail
radicalization according to SEM respondents.

Many of the perceived ways to reduce the allure of
extremism require domestic reforms and a change in
the political paradigm. The push towards reforming
education, offering better participation in the public
sphere and ensuring job opportunities must be done on
the macro level. What foundations like the Anna Lindh
can do, however, is to promote media literacy as well as
invest in youth-led dialogue initiatives on both sides of